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EXECUTIVE SUMMARY

Adroit Marketer with over 3 years of experience across Financial Services, FMCG and Beauty
brands such as MasterCard, Mondeléz & Estée Lauder

Analytic thinker with ability to craft marketing strategies with proven business results

Deep understanding of Digital & Social tactics including real-time marketing, media optimization,
web analytics, etc.

Excellent interpersonal skills towards building relationships across agencies and at all
organizational levels

KEY SKILLS
* Brand Management * Integrated Marketing
* Project Management * Digital & Social Media Marketing
* Marketing Strategy * Analytics

PROFESSIONAL EXPERIENCE
MasterCard Asia/Pacific Pte. Ltd. Mar 2014 - Present
SEA Marketing

Lead inter-agency team of 10 with to drive integrated marketing activities in Singapore and SEA
Manage projects end to end including: internal & external communications, campaign
optimization, project management, budget management, etc.

Handle all facets of Brand, Digital, Social, Mobile, Media and Activation in Singapore
Well-versed in Digital/Social tactics including SEO, SEM, A/B testing, Web Analytics, Real-Time
Marketing, Media Optimization, etc.

Experience in running e-Commerce campaigns across Facebook, Twitter, Display, Programmatic,
Mobile with proven conversion results

Responsible for monthly expense control and A&M forecast

Significant Highlights

Rolled out MasterCard’s Digital & E-Commerce Engine in Singapore and Malaysia, leveraging
Facebook targeting, real-time trends and media optimization
Led and managed the Great Singapore Sale 2014 campaign, achieving +11.2% spend and +12.5%
transactions for Great Singapore Sale despite falling tourist arrivals
Conceptualized the MasterCard Heartometer for GSS 2015 campaign and established MasterCard
in the e-Commerce retail category, driving +5.6% e-commerce spend & +9.8% transactions
Strategized and executed launch of new product MasterPass in Singapore, achieving highest
transaction count and volume in Asia Pacific in 2014 & 2015 consecutively
Managed global first marketing promotion in Vietnam — Road to Milan - which integrated
MasterCard’s rewards platform with marketing spend, allowing for direct attribution of campaign
to resultant transaction volume
Awards:

o Brand Experience of the Year - Silver Stevie for GSS 2014

o Best 15s video in SEA - TubeMogul for GSS 2015

o WARC Prize for Asian Strategy 2015 - Silver for Priceless New Year's Eve



Mondeléz Asia Pacific Pte. Ltd. (Formerly Kraft Foods) Sep 2013 — Mar 2014
Marketing Analytics Intern
* Drove AP price & packaging project across 3 product categories that led to price change of
Cadbury Eclairs in India
* Advocated region-wide digital media adoption for the business as part of Asia Pacific Digital
Council, focusing on ROl measurement of digital vs. traditional media ROI
* Forecasted and analyzed category value and volume for management reporting
* Supported Regional Analytics Manager in sales and volumetric analytics across product categories

Estée Lauder Cosmetics Pte. Ltd. May 2013 - Aug 2013
Consumer Insights Intern

* Selected as part of highly competitive SBP-NUS Global Internship & Mentorship Programme

* Mooted business case for e-Commerce for all brands through market sizing and sales projection

* Provided strategic recommendations to brands based on analysis of CRM indicators

* Recommended brands Origins and Bobbi Brown were launched on Luxola in 2014

Shiseido (Singapore) Pte. Ltd. Aug 2012 - Apr 2013
Marketing Consultant

* Strategized and executed Shiseido’s flagship event, White Day 2013, as part of Honours year
project culminating in a pop-up store in Orchard Road and various in-store activities

* Analyzed consumers, competition, trends and performance to form 360° marketing campaign

* Developed social media strategy for campaign, innovating ways to capture attention of customers,
linking awareness to on-ground traffic

* Achieved 9.32% increase in Shiseido Singapore’s Facebook fan base, increased Circle club
membership, triple-digit growth in YOY sales and positive customer feedback for campaign

EDUCATION
* Bachelors of Business Administration (Upper 2™ Class Honours), National University of Singapore,
2013

* Specialization in Marketing, Minor in Communications & New Media
* Maastricht University, The Netherlands, 2011
* Awards:
o Dean’s List (AY 2011/2012)
o NUS Colours Award - Silver for outstanding contribution and service
o Shell-NUS Business Case Competition — 1 runner-up
o L'Oreal Brandstorm Competition — National Semi-finalist

TECHNICAL SKILLS

e Proficient in MS Office, Advanced Excel & PowerPoint
* HTML, Google Analytics, Adobe Analytics
e Tableauy, R

MISCELLANEOUS INFORMATION

* Languages: Effectively bilingual in English & Mandarin
* Interests: Reading, Kayaking, Swimming, Brazilian Jiu-Jitsu, MMA
* Nationality: Singaporean

References available upon request



